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SCHEDULE
Time

Name

Paper Title

Wednesday 12th January 2022
Join Zoom Meeting
https://newcastleuniversity.zoom.us/j/88356033863
Meeting ID: 883 5603 3863
Passcode: 634801
10am

David Charles (Northumbria University),

The Social Rural University Campus and the Rural

Kate Maxwell (UiT The Arctic University

Creative Economy

of Norway), and Paul Benneworth (in
memoriam, formerly Høgskulen på
Vestlandet)
10:30am

Rhona NicDhùghaill (University of the

‘Sustainable Creative Communities: Avoiding Money in

Highlands and Islands)

Rural Community Arts Practice’
BREAK

11:20am

11:50am

11 – 11:20am

Dr Estrella Sendra

From marketplace to festival space: The International

(University of Southampton)

Festival of Folklore and Percussion in Louga (Senegal)

Simon McKerrell

Enterprise and Music in the Rural Creative Economy

(Newcastle University)
12:10pm

BREAKOUT ROOMS FOR NETWORKING/DISCUSSION (40 mins)
LUNCH

2pm

2:30pm

12:50-2pm

Lenita Nieminen & Dr Arja Lemmetyinen

Imaging an Inclusive and Creative Place for Doing

(University of Turku)

Entrepreneurship

Jorge Velez (University of Sussex), Josh

England’s rural creative clusters: mapping their

Siepel (University of Sussex), Inge Hill

presence

(Royal Agricultural University), Frances
Rowe (Newcastle University)
BREAK
3:20pm

3pm – 3:20pm

Keynote: Dr Nancy Duxbury
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Time

Name

Paper Title

Thursday 13th January 2022
Join Zoom Meeting
https://newcastleuniversity.zoom.us/j/87465805773
Meeting ID: 874 6580 5773
Passcode: 761016
10am

10:30am

Inge Hill (Royal Agricultural University) &

Levelling up: Do local and regional policies facilitate

Frances Rowe (Newcastle University)

the development of rural creative clusters?

Inge Hill, PhD (Royal Agricultural University)

Rural creative entrepreneurs - a relational view of
places for doing business and collaborating

BREAK
11:20am

11 – 11:20am

Dr Kathryn A. Burnett (University of the

Notations of Islandness: Scottish cultural work,

West of Scotland) & Dr Lynda Harling

enterprise, and “remote place” narratives

Stalker (St Francis Xavier University)
11:50am
12:10pm

Kyla Tully (Queen Margaret University)

BREAKOUT ROOMS FOR INFORMAL NETWORKING ON RESEARCH (40 mins)
LUNCH

2pm

Rural Arts Network (Scotland): Preliminary results

12:50 – 2pm

ROUNDTABLE DISCUSSION:
Iain Hamilton (Head of Creative Industries, Highlands and Islands Enterprise)
Lindsay Dunbar (Cultural Croft, Chair SEALL)
Simon McKerrell (Newcastle University)
BREAK

3pm

3:30pm

4pm

2:40 – 3pm

Dr Daithí Kearney (Dundalk Institute of

Where the Local is Global: A Review of Siamsa Tíre’s

Technology) and Dr Susan Motherway

Strategy for Sustaining Living Arts Communities in

(Munster Technological University)

Rural Ireland.

Prof. Alessandro Crociata & Dr Valeria Pica

Resources and responsibilities: actions for the

(Gran Sasso Science Institute, Italy).

revitalisation of rural areas through cultural heritage

Anna Beresford & Stephen Quilley

A Pattern Language of Traditional Music and Dance: A

(University of Waterloo Canada)

Blueprint for Resilient Rural Communities and
Economies
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ONLINE CONFERENCE INFORMATION

As of the 6th January 2022, this conference has moved entirely online. The joining details are different for each
day, and are as follows:

Wednesday 12th January (Day 1)
Arts, Enterprise and Place in the Rural Creative Economy Conference DAY 1
Time: Wednesday Jan 12, 2022 09:30 AM London
Join Zoom Meeting
https://newcastleuniversity.zoom.us/j/88356033863
Meeting ID: 883 5603 3863
Passcode: 634801

Thursday 13th January (Day 2)
Arts, Enterprise and Place in the Rural Creative Economy Conference DAY 2
Time: Thursday Jan 13, 2022 09:30 AM London
Join Zoom Meeting
https://newcastleuniversity.zoom.us/j/87465805773
Meeting ID: 874 6580 5773
Passcode: 761016

NB: If you need dial up information—please contact me at creativerural@newcastle.ac.uk to obtain all the joining
details for telephonic connections to the zoom meetings.
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CONFERENCE WELCOME

Welcome to this conference on Arts, Enterprise and Place in the Rural Creative Economy at Newcastle University.
This conference comes at the end of a couple of very difficult years for many of us, and even harder for many
more people. I am however hopeful and pleased that we are able to come together (online) to discuss the
importance of arts, enterprise and place in the rural creative economy; issues that we now know more than ever,
are essential to our wellbeing.
I am delighted to be hosting you all here and really excited about the potential for all of
our ideas, research and future collaboration. As someone who has always worked at the
intersection of disciplines, I am very much hoping that our conversations will lead us all
in new directions regardless of where we epistemologically call home. I am very grateful
to all of you for coming and contributing, and also to my colleagues at Newcastle
University who have worked to help make this possible and continue to support my
research, and our research environment here in the School of Arts and Cultures. I would
also like to thank the Arts and Humanities Research Council for funding the Leadership
Fellowship, Music in the Rural Creative Economy, of which this forms a part. Newcastle
has an international reputation for research on the rural economy and I am pleased to
say that colleagues from the Centre for Rural Economy and our specialist National Innovation Centre for Rural
Enterprise are involved in this conference.
As of January 2022, we are now moving completely online for the conference, and I will do my best to help you
and to sustain an interactive and stimulating online event. If you’d like to tweet your questions, reflections or
thoughts then please use #RuralArtsConf. You can also use this hashtag to find tweets about the conference and
join the conversation.
Dr Simon McKerrell
(Reader in Music and Society, Newcastle University).

ABOUT THE AHRC FELLOWSHIP, MUSIC IN THE RURAL CREATIVE ECONOMY
This conference forms a part of the AHRC leadership fellowship, Music in the Rural Creative Economy. The
fellowship focuses upon how best to support sustainable musical micro-enterprises in the rural creative economy.
Cultural policy research in recent decades has focused upon urban settings, both because of the growth of cities,
and the desire to conjoin the creative economy with urban regeneration. Micro-enterprises, despite being the
most common business in the creative economy rarely feature in research literature and the vast majority of the
literature serves the urban, metropolitan creative economy based largely on Floridian notions of proximity. This
research offers a unique case study examining musical micro-enterprises in the rural creative economy of the
Highlands and Islands of Scotland. Fieldwork with a representative sample of promoters, performers, festival
organizers, tour operators, music tutors, recording studios and instrument makers in the Highlands and Islands
will focus upon how best to support their services and products and their contribution to social capital in rural
Scotland. This study takes a mixed methods approach with ethnomusicological fieldwork and quantitative analysis
to explore how connecting enterprises, artists, residents and local government might be able to support more
sustainable and integrated approaches to small and partial artistic livelihoods in the rural creative economy.

CONFERENCE WEBSITE AND CONTACT

creativerural@newcastle.ac.uk

https://simonmckerrell.com/creative-rural-conference/
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Conference Information and Abstracts
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CONFERENCE CODE OF CONDUCT
This conference will take its lead for a code of conduct from the British Forum for Ethnomusicology’s conference
conduct, upon which the following code is based:
We are committed to delivering enjoyable conferences for everyone, regardless of sex, gender identity and
expression, sexual orientation, disability, physical appearance, race, age, disciplinary affiliation, or religion or belief.
We do not tolerate harassment of conference participants in any form. Conference participants violating these rules
may be sanctioned or expelled from the conference at the discretion of conference organisers, and in accordance
with the relevant policies of Newcastle University as host institution.
Harassment includes offensive verbal comments related to sex, gender identity and expression, sexual orientation,
disability, physical appearance, body size, race, age, disciplinary affiliation, or religion or belief. It also includes
intimidation, stalking, following, harassing photography/screen shots or recording, sustained disruption of talks or
other events, inappropriate physical contact, and unwelcome sexual attention. Note that what is said online (for
example on social media and blogs) is just as real as what is said and done in person at the conference. Note also
that we expect participants to follow these rules at all conference venues and conference-related social events.
Participants asked to stop any harassing behaviour are expected to comply immediately. If a participant engages in
harassing behaviour, conference organisers may take any action they deem appropriate, including warning the
offender or asking them to leave.
If you are being harassed, notice that someone else is being harassed, or have other concerns, please contact a
conference organiser, who will contact university security or police, to arrange for an escort, or otherwise help
participants feel safe for the duration of the event.
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KEYNOTE SPEAKER

Dr Nancy Duxbury

Nancy Duxbury Carreiro, PhD
Investigadora PhD | Senior Researcher
Coordinator, CREATOUR Observatory
Coordinator, Interdisciplinary Thematic Line on “Urban Cultures, Sociabilities, and Participation”
Centre for Social Studies of the University of Coimbra
Title: The CREATOUR project in Portugal: Planting seeds of creative tourism for meaningful development of
small cities and rural areas.
Nancy Duxbury, PhD, is a senior researcher and coordinator of the transdisciplinary thematic line “Urban Cultures,
Sociabilities and Participation” at the Centre for Social Studies (CES) of the University of Coimbra, Portugal. She is
also a member of the European Expert Network on Culture, and an Adjunct Professor at Simon Fraser University
and Thompson Rivers University, Canada. Her research has examined cultural mapping approaches, creative
tourism development in smaller places, cultural work in non-urban areas, and culture in local sustainable
development, among other topics. She was the principal investigator of “CREATOUR: Creative Tourism
Destination Development in Small Cities and Rural Areas,” a national research-and-application project (20162020) that catalyzed creative tourism pilot projects across four regions of Portugal. She is also the lead of the CES
team in the European research project “UNCHARTED: Understanding, Capturing and Fostering the Societal Value
of Culture” and a collaborator in the Canadian research project, “Creative Economies: Exploring the Nexus of
Culture and Tourism in Rural and Peripheral Canada.” Among her publications, she was the lead co-editor of the
books Cultural Mapping as Cultural Inquiry (2015) and Creative Tourism: Activating Cultural Resources and
Engaging Creative Travellers (2021), and editor of Cultural Sustainability, Tourism, and Development:
(Re)articulations in Tourism Contexts (2021).
https://www.ces.uc.pt/en/ces/pessoas/investigadoras-es/nancy-duxbury
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Anna Beresford & Professor Stephen Quilley (University of Waterloo Canada)
A Pattern Language of Traditional Music and Dance: A Blueprint for Resilient Rural Communities and Economies
Keywords: Celtic traditional music and dance, pattern language theory, community resilience, social capital
formation, economic development.
Through developing a pattern language of Celtic traditional music and dance, this paper, not only offers an
entirely new methodological approach to developing rural creative economies, it also provides a detailed
breakdown of how to develop and foster sustainable rural creative economies for the purposes of social and
economic resilience. Drawing on design theory of ecological architect, Christopher Alexander, this paper
explicates the nested pedagogical, social, cultural, and relational structural patterns which form sustainable and
vibrant Celtic traditional music and dance cultures and revivals. Using the pattern tools and analytical methods
that we designed for this project, we analyzed over eighty-five interviews with traditional musicians, music
teachers, festival organizers and committees, local policy makers, place-marketers, arts charities i.e., any
stakeholders in Celtic traditional music and dance cultures, across central and eastern Canada, and Newcastle,
Stockport, and the Shetland Islands in the UK, to develop this ‘pattern language’ or blueprint. Attributed to the
increased spatial and social mobility of youth, loss of traditional industries, the saturation of social media
influencing new patterns of behaviour, and the de-population of rural areas, the last fifty years have seen a
decline in Celtic traditional music and dance cultures. However, where it does thrive, Celtic traditional music and
dance is associated with high levels of social capital, community values, and a deep love and sense of place, as
traditional music is, as one Shetland fiddler says: ‘social music that evolves’. Focusing on the contextual aspects
that facilitate this music and dance culture, this pattern language of Celtic traditional music and dance delineates
those structural elements that create the context where this music can thrive and in doing so build
intergenerational social capital, cultivate place-marketing, and combat social, economic, and cultural
fragmentation and degeneration by developing rural communities and economies that are resilient and alive.

Dr Kathryn A. Burnett (University of the West of Scotland) & Dr Lynda Harling Stalker (St Francis Xavier
University, Canada).
Notations of Islandness: Scottish cultural work, enterprise, and “remote place” narratives
Keywords: cultural work; islands; narratives; enchantment; islandness.
Rural and ‘remote’ island places are both literal and symbolic sites of cultural work. Furthermore, the textual
nature of narratives and account are widely suggestive of island cultural workers – creatives and artists - as being
‘set apart’, ‘special’. This discussion is informed by a growing research focus on the emotional, embodied and
material aspects of “island making” via contemporary creative forms and aesthetics but also notably a ‘remote’
entrepreneurial activity, on and off Scotland’s islands. The wider context of Scotland’s islands as sites of
successful creative and cultural industry is well documented but not without debate and the complicities and
signifiers of ‘specialness’ and creativity invite ongoing critique. In this regard our paper offers comment on
Scotland’s island arts cultures, heritage and entrepreneurial economies as a cultural work landscape of both
enhanced yet complicit ‘islandness’ and a case study informing of broader contextualising of “remote place”
enterprise and related arts ecologies.

David Charles (Northumbria University), Kate Maxwell (UiT The Arctic University of Norway), and Paul
Benneworth (in memoriam, formerly Høgskulen på Vestlandet)
The Social Rural University Campus and the Rural Creative Economy
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This paper focuses on the spillovers of rural university campuses on the creative economies of their regions, and
how the impact of these campuses can be evaluated.
The establishment of small campuses in more rural locations spreads the benefits of higher education both
through the provision of university courses and through the positive economic and social spillovers for these
communities, often (though by no means limited to) creative economies. Yet current evaluations of the impacts
of these universities show limited effects due to their small scale and specialisation. While there are clearly
spillover benefits into local communities, these are not only of the traditional (knowledge and economic) variety,
and are thus not reflected in traditional evaluation models. Rather, regional campuses create social infrastructure
that supports and enhances these places’ quality of life.
Our overarching hypothesis is that social rural campuses are places where local learning communities work with
globally sourced knowledge to make it useful and usable in particular local contexts, including rural creative
economies. A case study that provides an example of this is the links between fine arts students and local
amateur and young people's organisations in the Norwegian Arctic, as well as regional events, arts venues, and
festivals, alongside the development of the rural campuses of (what is now called) UiT The Arctic University of
Norway. This case study shows that, over time, activities and links such as these form the basis of regular contact
networks, and the benefits they bring become woven into the provision of place-specific services. As a result, the
university’s contributions play a structural role in the local society, and the students are involved in creating more
lasting benefits by providing the interaction underpinning these structural collaborations.
This paper therefore seeks to develop a proposal for how such social and creative impacts of regional campuses
could be meaningfully evaluated by creating a conceptual framework that articulates how university-region
learning communities contribute to the socio-economic development trajectories of rural regions. The model
proposed was under development by Paul Benneworth at the time of his death in 2020, and the co-authors
present it here alongside one of its intended test case studies. It is our intention that the model can be developed
and used outside of the Norwegian context, and as all three co-authors hail from the North East (Chester-leStreet, Gateshead, and Whitley Bay), the venue of the conference is particularly apt to present this work to a
wider, international community.

Prof. Alessandro Crociata & Dr Valeria Pica
Resources and responsibilities: actions for the revitalisation of rural areas through cultural heritage
Keywords: Community, Social Inclusion, Rural Areas, Heritage, Sleeping Assets
The peripheral and rural areas represent a significant portion of the Italian population (23%) and of the territory
(over 60% according to the data of the Cohesion Agency), which has led to a growing interest in the emergencies
and critical issues over the years arising from their very characteristics. In fact, a rural area is defined as an area
that is significantly distant from the centres offering essential services (education, health and mobility), on the
basis of an accessibility indicator calculated in terms of travel time from the nearest pole (centre offering
services). Rural areas are in turn subdivided into intermediate areas, peripheral areas and ultra-peripheral areas,
representing about 53% of Italian municipalities (4,261).
The National Strategy for Rural Areas in the Partnership Agreement for the period 2014-2020 has been crucial in
raising awareness of their specific characteristics. it identifies concrete possibilities for local development by
strengthening three cornerstones: education, health and mobility. It also stresses the importance of other
actions, which the Strategy defines as secondary to those mentioned above; they make a strong contribution to
the positive impulse, development and growth of territories. Among these actions, a decisive role is played by
cultural heritage and its enhancement, which "has not always been carried out under the banner of sustainability,
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which remains the fundamental challenge when it comes to combining market orientation, job creation and the
maintenance/protection of the original heritage".
This paper aims to present some experiences that have taken place and are taking place in rural Abruzzo (Central
Italy) as good practices of community revitalisation through cultural heritage. In particular the case of Fontecchio,
a medieval village which has started a process of awareness raising and promotion of its tangible and intangible
heritage in collaboration with other small municipalities. The combination of an open and supportive local
government, the presence of a cultural heritage to be consciously “used” (also following the principles of the Faro
Convention, the Council of Europe's framework convention on the social value of cultural heritage), the return
and arrival of new inhabitants ready to share their experience with the local community, and the simultaneous
presence of sleeping assets - intended not only as common goods that have not been valorised - has generated a
mixture with a multiplier effect that is bringing to light many new realities and is above all creating a network of
professionals residing in the territories. The data will be collected through a set of interviews with privileged
witnesses and a focus group with residents and actors in the renewal of the village of Fontecchio to examine the
role of the local government in the process of rural creative economy development.
From the analysis of the available (human, professional, economic, and heritage) resources comes the assumption
of responsibility in order to produce experiences and actions that will help to better understand the factors
influencing the ability of a rural area to react to, and in some cases determine, the socio-economic
transformation; also, through the experimentation of technologies that aim at a structural renewal of the
territories while preserving their cultural and collective identity.

References
Agenzia per la Coesione Territoriale (2018), Linee guida per l’efficace espletamento dei controlli di I livello dei
Fondi SIE per la Programmazione 2014-2020, versione 1.2
Council of Europe (2005), Framework Convention on the Value of Cultural Heritage for Society
Agenzia per la Coesione Territoriale (2013), Strategia nazionale per le Aree interne: definizione, obiettivi,
strumenti e governance, Accordo di partenariato
Pica, V. (2019), Identità e partecipazione. I luoghi della comunità per la ricostruzione della memoria collettiva e
culturale, CCC, MAXXI
Sau, A. (2018), La rivitalizzazione dei borghi e dei centri storici minori come strumento per il rilancio delle aree
interne, in Federalismi, n.3.
Venturi, P., Zandonai, F. (2019), Dove. La dimensione di luogo che ricompone impresa e società, Egea

Rhona NicDhùghaill University of the Highlands and Islands
Sustainable Creative Communities: Avoiding Money in Rural Community Arts Practice
[Keywords: community arts, sustainability, degrowth, indigenous culture, Scottish Gaelic]
At a time of lingering austerity, with funding scarce and the lean covid months casting a shadow over many
freelancers’ incomes, it might seem ill-advised to be arguing for less money in rural creative economies. However,
this paper will interrogate the idea that, particularly against such a backdrop, greater sustainability in communitybased arts can only really be achieved by avoiding money as far as is possible.
Drawing on my 15 years’ experience of programming and promoting live music events in Oban in the West
Highlands of Scotland, of devising and delivering the first arts programme at Oban’s new cultural community
centre, and also on my current research on social practice and participatory art in the Highlands and Islands, I will
present three short case studies of micro-economies and non-economies, which take an alternative approach.
With reference to cultural policy scholar Eleonora Belfiore’s recent publications on the fair payment of artists, as
well as Raymond Williams’ 1958 assertion that “culture is ordinary” and contemporary theorists’ (Grant Kester;
François Matarasso) writings on participation, I will seek to argue that the rural context facilitates, and indeed
requires, an alternative to money-based creative economies. I will also draw on my own current research on the
significance and legacy of the Gaelic/Highland cultural practice of the taigh cèilidh to examine connections
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between contemporary creative community life and the indigenous cultural values of the Highlands and Islands of
Scotland.

Inge Hill, PhD (Royal Agricultural University)
Rural creative entrepreneurs - a relational view of places for doing business and collaborating
This research offers insights into how creative professionals co-create two different socio-economic places: places
of doing their individual business and places of collaborative income generation, focusing on a shared arts centre
located in a cultural heritage site in the rural United Kingdom. Rooted in practice theory applying Bourdieu’s
concepts of capitals and field (Bourdieu, 1990) this research reveals how entrepreneurial practices emerge and
need to be accomplished on an ongoing basis. The research illustrates the tension between social and commercial
benefits that can arise when external economic pressures impact on the balance arts, community and individual
commercial needs.
This research asks the following question: How do rural creative entrepreneurs create places that balance
community demands with individual economic goals? The investigation makes visible aspects of the microeconomy performed within one particular rural creative centre (including textile, print, visual and dance artists).
The methodology applies netnography (Kozinets, 2020); the research was carried out during lockdown induced by
COVID-19 restrictions in 2020/21. The data sources include social media research findings, emails, transcripts of
semi-structured zoom interviews, participant observation notes and one site visit after the end of lockdown.
While the site is owned by a large UK trust, the building is managed by the community through a committee
consisting of site tenants and other rural community members. Artists with studios are co-located over two floors.
Equal to the village community, they can rent a larger room from the committee for group events. Some artists
are fulltime focused on generating an income whereas others hold part-time jobs or balance making art with
family commitments.
The findings reveal how balancing community needs and commercial goals is temporary in nature and needs to
be re-enacted on an ongoing basis to avoid being disrupted by the changing goals of site tenants. Managing the
social relations of co-located tenants in a creative centre is a precarious practice that needs to be overseen
regularly in order to avoid disruption of the power balance. To be able to explain the management of social
relations in a more detailed way, the research applies Hill’s approach on entrepreneurial capitals (Hill, 2021,
2018). Hill regards entrepreneurial capitals - social / symbolic / cultural and financial capitals - as relational and
field located rather than held by individuals. Hence, the research unpacks the dynamic micro-exchange processes
at play that enable effective collaborations. The analysis focuses on practices that aim to achieve shared goals for
generating income for the centre on the one hand, and how individual commercial aims might disrupt a
temporary balance of power and community-focused goals at other times. The findings discuss two sets of
entrepreneurial practices: practices for performing an open-studio weekend using successful collaboration, and
practices of competing on the use of the large room disrupting the creative centre from functioning as a place of,
and for, community and individual business activities.
This research addresses the seemingly mundane entrepreneurial practices of micro-enterprises and the selfemployed, who balance teaching, sharing skills, part-time work and arts making, answering the call for
increasingly detailed insights into how place-making and income generation overlap, coincide or conflict. The
research is able to make visible aspects of the micro-economy performed within one particular creative centre
and community-effects. The discussion makes visible how their practices shape and contribute to community life.
Policy implications address the recognised significance of the potential role of creative industries within the
economic recovery from Brexit and the social impact of COVID-19. However, the instrumentalisation of creative
industries within the UK levelling-up agenda is also evaluated critically.
References
Bourdieu, P. (1990), The Logic of Practice. Stanford University Press, Stanford, CA.
Hill, I. (2021), ‘Spotlight on UK artisan entrepreneurs’ situated collaborations - through the lens of
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conversion of entrepreneurial capitals’, International Journal of Entrepreneurial Behaviour and
Research, Vol. 27 No. 1, pp. 99-121, https://doi.org/10.1108/IJEBR-11-2019-0642.
Hill, I. (2018), ‘How did you get up and running? Taking a Bourdieuan perspective towards a
framework for negotiating strategic fit’, Entrepreneurship and Regional Development, 30 (5-6), 662696.
Kozinets, R. V. (2020). Netnography: The Essential Guide to Qualitative Social Media Research (3rd
ed.). SAGE Publications Ltd

Inge Hill (Royal Agricultural University) & Frances Rowe (Newcastle University)
Levelling up: Do local and regional policies facilitate the development of rural creative clusters?
Keywords: Rural creative industries, Local Authorities, LEPs and Combined Authorities, Creative industries
policies, Levelling Up, Creative Industry Strategy.
Abstract
The UK has not only an Industrial Strategy (BEIS, 2017), but also a special sub-strategy that addresses the role of
the UK Creative Industries (BEIS, 2018). This significant document states that creative industries are essential for
the UK to maintain its competitive advantage. Internationally, the UK is uniquely positioned, as the voice of the
creative industries has been focused and heard by national government (Rowe and Hill, 2021; Bakshi, 2019). It is
recognised widely that the creative industries make significant contributions to the UK (and many other national
economies)(Hill, 2021; UNCTAD 2018). However, comparatively little are the creative industries addressed in the
local or regional strategies in the English regions. Economic policies are needed that enable the potential of rural
economies and enterprises to contribute to reducing regional inequalities across the whole of the UK – as
addressed in the ‘Levelling Up’ agenda (NICRE 2021, Rural Services Network, 2021). This paper argues that failure
to account for the contribution of creative industries both inside, and outside, cities has implications for the
ability to reduce inequalities at a time when creative sectors are struggling to recover from the impacts of the
Covid-19 Pandemic. While our focus here is on the rural, we recognise that urban and rural distinctions remain
contested and that neither is a discrete geographical entity. Our analysis is based on accepted definitions
following DEFRA’s urban rural classification.
Most often, regional strategies or policies in England are linked to high growth priority sectors, and often the
digitisation of the wider economy is prioritised, and with it these subsectors of the creative industries (IT,
software producers, computer services, the largest sectors with reference to employment, Heart of the South
West, 2018a). These developments are in contrast to policy rhetoric in Scotland, which recognises on the one
hand, a more holistic approach, reflecting a reconciliation, perhaps, of the tensions between economic, social and
cultural values and an explicit focus on the differentials of place and geography, such as the challenges of rural
and remoter areas that are disproportionately significant north of the Border (Scottish Government, 2019). In an
English context we assert that development of creative entrepreneurial regions in a rural context has been largely
overlooked, due in part to a perceived lack of growth ambitions of rural creative businesses, an absence of data
and evidence at lower geographical levels (but see Seipel et al, 2020; Jones-Hall, 2021, Seipel et al. 20211) and a
failure to take account of the multiple motivations of rural creative enterprises (Merrell, Rowe and Cowie,
forthcoming). Delivery of Levelling up policies will play out increasingly at sub national levels through investment
channels such as the Shared Prosperity Fund. To what extent could, and should, local government take a more
nuanced, place-based approach to Levelling Up that facilitates the development of creative industries in a rural
context, where microbusinesses predominate? This paper takes a critical look at the sub-national policy landscape
from a rural perspective through a close examination of sub-national policies in the North East, and South West of
England
The governance of economic policy in England is increasingly devolved with economic strategies developed by
Local Economic Partnerships matched to functional economic areas, while political devolution in England is linked
to political willingness for local government to embrace combined authorities and city deals. In North East
England, for example, policy priorities for the creative industries at the LEP level take a selective approach
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focussed on key creative sectors, networks and hubs in the digital economy, with a nod to creative sectors such as
design in facilitating innovation. Such an approach is implicitly urban centric given the location of digital assets
and the priority given to industry size and scale, including the clustering of creative businesses. Similarly, clusters
of creative enterprises underpins a new policy focus by the North of Tyne Combined Authority that, taking from
urban models of creativity-led regeneration, invites proposals for Creative and Cultural zones, one per authority
area (Newcastle, North Tyneside and Northumberland). The extent to which the specific challenges and
opportunities of rural creative industries are reflected is as yet unclear and will be discussed in our conference
presentation. For example, the evidence base for the Southwest Local Industrial Strategy (Heart of the Southwest,
2018) prioritises IT, software producers, computer services, the largest sectors with reference to employment,
and design services, with reference to the UK innovation strategy (Heart of the South West, 2018b).
Implications for policy
We call for a rural proofing of national and regional economic policies and strategies for creative industries
focused on economic recovery and subsequent growth alongside a more local, place-based policy framework that
recognises the potential of creative businesses in rural locations and their potential role for Levelling Up and the
UK economic recovery.
Contribution This paper makes an important contribution to emerging debates about economic strategies and
their impact on developing rural creative industries and argues for a more integrated and nuanced policy
framework using a locally oriented place-based approach.
1 See abstract submitted for this conference
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Alisha L. Jones, PhD (she/her/hers) Associate Professor of Ethnomusicology | Department of Folklore and
Ethnomusicology | Indiana University (Preferred ways of being referred to in professional settings: Dr Jones or
Prof. Jones)
Black Radio Paradise: A Time Machine Minding the Digital Divide in the Southern US
The incessant 2020 Coronavirus global pandemic seemingly pushed the entire world into a digital age, forcing
many people to shed their analogue technology. However, it actually, at once, widened the digital gap of multimedia consumption in locales where internet and mobile reception are intermittent. This global crisis has taught
us the ways in which music enthusiasts need access to consistent, free, intergenerational, non-syndicated, and
low-tech media in the comfort of their cars and off-the-grid homes. Although “urban radio” has been forecasted
as ailing in city centers, giving way to online streaming services, rural Paradise Radio is an African American
women-owned broadcasting service and a central gathering space for socializing, concerts and festivals on its
rolling acreage in Granville County, North Carolina. Paradise’s patrons request culturally relevant, media training
to serve geographically spread, rural communities. These are the patrons who are hands on and financially
consistent. “Our committed intergenerational listenership’s interest has been revived due in part to their need for
radio broadcasting to remain informed in rural areas during ‘shelter-in-place’. We have learned from them that
they do not know what they would do without the radio. They need reliable media with local information that
they can get with or without electricity. Most of all, the listeners need their music to deal with the isolation and to
feel connection to their community. We must maintain mixed media.” In response to this reliance on rural Black
radio, Paradise Radio is pivoting to provide experts and music enthusiasts with training and transferable skills to
preserve the culture through multimedia public arts education where WiFi and mobile reception are intermittent.
We are a gateway to mixed media access for otherwise severely underserved rural and Southern African
American communities who love and rely on Black radio. Our panel of 3 experts will share insights from
ethnomusicological, journalistic and activist perspectives on how to bridge the digital divide that were gained
through work with these North Carolina community radio stations.

Dr Daithí Kearney (Dundalk Institute of Technology) and Dr Susan Motherway (Munster Technological
University)
Where the Local is Global: A Review of Siamsa Tíre’s Strategy for Sustaining Living Arts Communities in Rural
Ireland

Based in the southwest of Ireland, Siamsa Tíre, The National Folk Theatre of Ireland, comprises a small
professional company alongside a predominantly amateur community cast. Supported by tourism and language
initiatives in the 1960s, the company established two rural training centres in the mid-1970s, a small professional
company in 1985 and an urban theatre and arts centre in 1991. Though Siamsa Tíre’s activities have remained
primarily local they have attracted international audiences through tourism marketing and touring. Indeed, the
company has performed annually, during the summer season, since 1968. In so doing they have aided rural
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regeneration by providing a popular tourist attraction in the region for over 50 years. COVID-19 restrictions closed
the theatre temporarily in 2020 and 2021. This period has given the company time to review its identity, its
purpose and its business model. Significantly, the company has returned its focus to cultural engagement within
the local community. They have also harnessed digital tools to overcome the challenges posed by their
geographical location, at a distance from major arts centres and activities, by engaging in new collaborations in a
virtual space and connecting with a global audience through streaming and online classes. This paper examines
the origins of the company to evaluate its role in both rural regeneration and cultural tourism. It assesses the
importance of this community cultural enterprise in developing art and artists. In particular, the paper assesses
opportunities and challenges related to funding and arts policy and focuses on the strategy the company has
adopted to ensure that the arts continue to play a significant role in ensuring a living, sustainable rural life.

Lenita Nieminen Project researcher, Turku School of Economics at the University of Turku &
Dr Arja Lemmetyinen D.Sc. (Econ. & Bus. Adm.) Adjunct Professor, Turku School of Economics, University of
Turku.
Imaging an Inclusive and Creative Place for Doing Entrepreneurship
In entrepreneurship research, much of the theorizing derives from researching high-growth venture capitalbacked technology businesses often characterized as the Silicon Valley model of entrepreneurship rather than the
mundane forms of entrepreneurship (Welter et al., 2017). Interestingly, the need to see entrepreneurship more
broadly and to better understand the majority – everyday entrepreneurs – has recently been acknowledged.
(Welter et al., 2017; Dodd et al., 2021). By ignoring everyday entrepreneurship or considering it neither
important nor interesting we have failed to understand its rich variety and the heterogeneous motivations that
drive entrepreneurs to create new ventures. The distinction between real “entrepreneurship” and the “other”
activities is already made by the individuals themselves who are engaged in entrepreneurial activity or behaviour
but do not necessarily identify themselves as “proper” entrepreneurs.
Following Welter et al. (2017) who posed a question whether entrepreneurship researchers are “looking for
entrepreneurship in all the wrong places” (p. 311), we aim to study the different ways of “doing
entrepreneurship” in creative and cultural industries (CCI). In the earlier research when analyzing how the
entrepreneurs perceived their sense of belonging to the creative economy, it became obvious that
entrepreneurship as such was not the primary feature defining their identity (The Authors, forthcoming). The
micro-entrepreneurs did not refer to themselves as entrepreneurs but characterized themselves as artists or
passionate art lovers. They did not use the word business when they spoke of their entrepreneurial endeavours.
This study aims to increase understanding of different ways of “doing entrepreneurship”. More precisely the
present study focuses on the research question What characterizes a CCI micro-entrepreneur’s sense of belonging
to a place?
This study has been conducted in a larger multi-country research project aiming to develop new knowledge of the
creative economies in Europe. Ten case city/rural areas were chosen to represent the whole Europe. They are
rather small cities (80 000 – 150 000 inhabitants) far away from metropoles, but areas with distinct creative
sector at least in an emerging stage. Many of the areas can be characterized as post-industrial regions. It is
extremely important for these areas to be able to differentiate themselves from other areas. Consequently, in this
place brand competition the policy makers have to realize the significant role of creative sector as an attraction
when tempting both visitors and residents to the area.

Dr Anthony Schrag Senior Lecturer in Arts Management & Cultural Policy Queen Margaret University & Kyla
Tully, Doctoral candidate, Queen Margaret University.
Rural Arts Network (Scotland): Preliminary results
Keywords: Rural, Participation, Network, Learning
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I propose to deliver a short paper that presents some early findings of a 2- year Royal Society of Edinburgh funded
project that looks to support a Rural Art Network in Scotland. It is a project that particularly explores sharing and
learning between cultural organisations in rural and remote contexts, and by the time of the conference, the
project will have been running for a little over one year, and so is a significant time to share the insights
developed.
Scotland has a long history of innovative public engagement within the arts and cultures (Harding 1969, Bishop
2012, Schrag 2016), especially those rural arts organisations that operate in complicated, isolated communities
(Stevenson & Blanche 2015). The rurality of these places plays a significant part in both the unique innovations to
creatively engaging place and people (Centre for Rural Creativity, 2019) but also to indices of multiple
deprivations (Scottish Gov’t 2012). Significantly, the isolated nature of these organisations also hinders the
exchange of insights, learning and strategies between rural arts organisations. Indeed, this problem is recognised
by Creative Scotland - the national arts governing body - whose most recent consultation (April 2019) revealed
the need for more infrastructural mechanisms to support exchange between rural arts organisations that would
encourage learning and advocacy (Creative Scotland 2019). Evidence for this is also apparent from rural partners
who all recognise the need to share with - and learning from - others in similar contexts in regards to Social
Engagement with their communities. A such, this research explores three related questions:
•
What learnings can rural arts organisations offer each other about how they engage with communities
and other participants?
•
How can this learning about public engagement with the arts be continually shared in an accessible
manner to other rural arts organisations? And:
•
How can this research nurture an on-going Rural Arts Network (Scotland) that can continue productive
exchanges about public engagement in the arts while also advocating for the needs of Rural Arts Organisations
engaging with their communities?
The presentation will present some preliminary findings that have emerged through the network activities around
notions about 1) a Lack of understanding by funders/policymakers of specificities of delivering culture in rural and
remote settings; 2) Locational barriers due to Transport problems, Affordability, and Relevance of the Arts Sector
and lastly; 3) Limited platforms for relevant knowledge exchange between rural and remote arts/cultural
organisations including an absence of appropriate networking opportunities as well as limited professional
support/development for staff leading to a high turnover.

Dr Estrella Sendra Lecturer in Global Media Industries – FHEA, Winchester School of Art, University of
Southampton
From marketplace to festival space: The International Festival of Folklore and Percussion in Louga (Senegal)
Keywords: festivalisation, Louga, rural festival, crossroads of capital, cultural capital
Abstract
This paper seeks to offer a brief history of Louga, an under-researched rural region in the north of Senegal, which
is home of the Festival international de folklore et percussion (International Festival of Folklore and Percussion),
also known as FESFOP. Based on fieldwork conducted from October 2015 to January 2016, as well as participant
observation in the festivals hosted in 2014, 2015 and 2017, this paper seeks to contribute to academic discussions
on creative economies in rural regions. Building on Adesokan’s term of “crossroads of capital”, this paper suggests
that Louga has experienced a transition from a marketplace, at the beginning of the twentieth century, to a
festival space, at the end of the twentieth century, which puts economy and culture in conversation. Through this
festival, Louga has been reinvented and remarketed as a crossroads of culture, as well as the “cultural capital” of
Senegal, with social, economic, political and cultural impact that extends beyond the festival dates.
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This presentation is linked to a short film screening as part of this presentation (6’02”) on the 15th FESFOP (28
December 2015 – 1 January 2016). See: https://vimeo.com/155047706

Jorge Velez (University of Sussex), Josh Siepel (University of Sussex), Inge Hill (Royal Agricultural University),
Frances Rowe (Newcastle University)
Corresponding author: Jorge Velez (SPRU, University of Sussex).
England’s rural creative clusters: mapping their presence
Abstract
This research addresses a key evidence gap in our understanding of the distribution and activities of England's
rural creative industries (RCI), as identified by Hill and Rowe (2021), Mahon, et al., (2018) and Bell and Jayne
(2010), and others. Creative industries are well-known to be heavily clustered, but these clusters are often in
urban areas (Lazzeretti, Boix, Capone, 2008; Boix et al., 2015). Recent research has pointed to the economic
contribution of creative 'microclusters', particularly in places outside traditional creative clusters such as rural
areas (Siepel et al., 2020). Despite this general insight, little is known about rural creative microclusters,
particularly their composition and their relationship to the rest of the rural economy.
This paper extends our understanding of rural creative and cultural industries by addressing two related empirical
questions: What are rural creative microclusters?; and what determines rural microclustering?. To answer these
questions, we need to first identify where rural microclusters are, identifying differences in composition between
different microclusters as well as developing an understanding of which drivers of agglomeration are significant in
the microclusters' geographical formation. The methodological approach taken in this study uses data scraped
from the websites of 184,791 creative industries organisations, including businesses, charities, and individuals
with a web presence in a given area in England, from which we were able to extract postcode data of the
organisations’ location. In the first step of our research, we employed a density-based clustering method to
identify clusters(1) of geographically close rural creative firms.
In the second step, we aggregated the number of firms in microclusters at a micro or granular level, containing
geographical areas where the minimum population is 1000 and the mean is 1500 inhabitants2, and estimated a
series of regression models in which the dependent variable is a measure of the number of firms in microclusters.
Right-hand variables, which are drawn on previous efforts to analyse the reasons for clustering of creative
industries (Lazzerretti, Capone and Boix, 2012), included socio-economic characteristics, the role of universities
and colleges, and other geographic and institutional factors such as the presence of cultural institutions
(museums and galleries, libraries, archives, heritage sites and science centres) (Naldi et al., 2021). These will allow
us to understand the drivers of clustering and agglomeration in rural creative industries, and particularly whether
these drivers are different than those previously seen in urban areas.
Preliminary results show that rural microclusters are widespread across England. By region, North West, North
East and East of England have the largest proportion of RCI operating in microclusters (60%, 47% and 34%
respectively). Regarding their rurality, about two-thirds of the microclusters are located in rural towns and fringes
and remaining 40% operate in rural villages in sparse settings. There is also heterogeneity in terms of creative
subsectors as the fraction of firms in microclusters by DCMS varies across sectors. ‘IT and Software’ represents
the most clustered sub-sector. The least clustered subsectors include Museums, Publishing and Music and
Performing Arts. The contribution of this research is twofold. First, it unlocks insights about rural creative
industries and clustering beyond what has previously been researched in urban settings. Second, it helps to
understand how rural creative businesses and microclusters may be supported as part of the levelling-up agenda.
For the latter, we provide policy recommendations to address stark regional differences in creative industries
activity. Keywords: Microclusters, Rural creative industries, location, agglomeration.(2)
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These geographical areas are defined by the ONS as lower super output areas (3)

1 This type of agglomeration represents one type of industrial agglomeration. Regional specialization is another
mechanism suggested in the literature. This captures regions achieving a higher concentration of a particular
type of economic activity, regardless of the specific geographical concentration within that region.
2 microclusters as small areas where creative firms are grouped or agglomerated. Of the total
sample, 14% of firms were identified as rural firms. On the sample of rural firms, 35% belong
to one of the 92 microclusters identified using our algorithm.
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Iain Hamilton is Head of Creative Industries for Highlands and Islands
Enterprise (HIE), the economic and community development agency
for the north and west of Scotland. His role is to develop and deliver
support to creative businesses and entrepreneurs in the region. He
established HIE’s specialist support programme for the sector, and
also, Scotland’s leading creative industries conference – XpoNorth.
This approach has given the agency a much deeper reach into the
sector and provides network and market access, mentoring, advice,
training and direct work opportunities. The programme is very much
focussed on bringing people with different backgrounds together to
develop new ideas and ways of working. He has also acted as an
advisor on national and international projects, including a particularly
memorable trip to Albania! Prior to working for HIE, Iain’s background
was music, playing solo and in bands which led to him taking on the
role of Music Industry Co-ordinator for Highlands and Islands Arts. Iain
has a real passion for culture, creativity, heritage and the idea of North,
and has an MLitt in Highlands and Islands Literature from the
University of the Highlands and Islands.
Estrella Sendra is a Lecturer in Film and Screen Studies at SOAS,
University of London (United Kingdom) and Lecturer in Global Media
Industries in Winchester School of Art, University of Southampton
(United Kingdom). Since 2011, when she directed Témoignages de
l’autre côté / Testimonials from the other side, an awarded
documentary film about migration, she has been developing a regional
expertise in Senegal. In 2018, she completed her PhD on cultural
festivals in Senegal from SOAS. She has published extensively on
African film and screen media, rooted cosmopolitanism, festivals and
creative industries. She is Associate Editor of Screenworks, and
combines her research with practice, as a journalist, festival organizer
and filmmaker. Website: www.estrellasendra.com
Dr Kathryn A. Burnett is Senior Lecturer in the Division of Arts and
Media, University of the West of Scotland teaching across interdisciplinary undergraduate and Masters programmes in Creative Arts
Practice and Media. With a background in social anthropology,
sociology and cultural studies, Kathryn’s research interests include the
mediatization and representation of remote and island spaces;
identity, place and ‘commons’ narratives of Scotland; arts policy,
cultural work and Scottish cultural heritage contexts; and the
sustainability ecologies and enterprise cultures of small island and
'remote rural' contexts. Kathryn is Co-Director of the Scottish Centre
for Island Studies.
Dr Lynda Harling Stalker is an Associate Professor of Sociology at St
Francis Xavier University, Nova Scotia, Canada. She researches cultural
work, rurality and narratives particularly in the context of North
Atlantic islands. Her latest article (co-authored with Patricia Cormack)
explored controversy around the “Chase the Ace” phenomenon on
Cape Breton, Nova Scotia.
Anna Beresford is a PhD candidate in the Social and Ecological
Sustainability program at the University of Waterloo. She is researching
how the cultural spaces of traditional music and dance contribute to
local community resilience and economic sustainability. She is also
examining the philosophical foundations behind place-making, social
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capital formation, sustainable development, and patterns for human
wellbeing.
Lenita Nieminen, M.Sc. (Econ. & Bus. Adm.) is currently working as a
project researcher (entrepreneurship) at the Turku School of
Economics of the University of Turku, Pori Unit, Finland Her research
focuses on entrepreneurial learning and the role of entrepreneurial
networks in micro business development. She has been working in
several entrepreneurship projects facilitating the networking in
creative and cultural industries. She has co-authored several articles
published in international entrepreneurship journals.
Arja Lemmetyinen D.Sc. (Econ. & Bus. Adm.) is an Adjunct Professor in
international marketing and currently working as a University
Researcher (marketing) at the University of Turku, School of
Economics, Pori Unit, Finland. Her research interest lies firstly in brand
management and place branding. She is also interested in research on
network management and value co-creation in networks. Lately her
research interest has focused on sustainability in its economic, social,
environmental and cultural significance and also in digital brand
experiences. She has published her research in Journal of Brand
Management, Place Branding and Public Diplomacy, Marketing
Intelligence & Planning, Tourism Management, Tourism Review and
Scandinavian Journal of Tourism and Hospitality. Dr Lemmetyinen
serves on the editorial board of two journals: Journal of Enterprising
Communities: People and Places in the Global Economy and the
International Review on Public and Non-profit Marketing.
Dr Jorge Velez is a Research Fellow in Innovation and Creative
Industries at the Science Policy Research Unit (SPRU) at the University
of Sussex. He also works as a researcher for the Clusters and
Innovation work strand of the Creative Industries Policy and Evidence
Centre (PEC), led by Dr Josh Siepel. Jorge contributes to the collection
of quantitative and qualitative research data on SMEs and their
patterns of innovation, the analysis of this data in collaboration with
subject experts, and engagement with the wider projects and partners.
His research interests focus broadly on the microeconomics of
innovation and development, in detail, on firm-level R&D investment,
firm performance, strategy, and innovation policy. His contributions
include fresh empirical evidence on the allocation of public support to
firms and its impact on innovation investment, outcomes and
productivity. The research he is leading on England’s Rural Creative
Industries is funded by NICRE.
Dr Inge Hill, FRSA, is Senior Lecturer in Business Strategy and convenor
of the Rural Economy Research cluster at the Royal Agricultural
University. She is a co-investigator with NICRE, the National Innovation
Centre for Rural Enterprise, lead by Newcastle University, where she
co-leads with Dr Frances Rowe the rural creative industry research
strand. Inge has run her own business strategy and research
consultancy supporting SMEs. Her current research is on rural creative
industries in UK creative hubs and villages. Her qualitative research is
informed by process-relational thinking and Bourdieu's practice theory.
She has published in Entrepreneurship and Regional Development and
International Journal of Entrepreneurial Behaviour and Research and is
committed to producing knowledge that has relevance for policy
makers to improve the survival of SMEs. Inge is lead editor of an edited
book on Creative Entrepreneurship in the 21st century (Emerald
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publisher, open for submissions) and a special issue with the
Scandinavian Journal of Management on 'relevant entrepreneuring'.
Dr Frances Rowe is a research associate with the Centre for Rural
Economy at Newcastle University and the National Innovation Centre
for Rural Enterprise. She brings specialist expertise in rural policy and
rural development to her research interests, including working as a
policy maker and practitioner before coming to academia. With Dr
Inge Hill, she co-leads leads the creative industries programme within
NICRE. Her research interests include the role of creative and cultural
organisations in processes of place based rural innovation, resilience
and growth. Her research has focussed on place-based effects of rural
arts organisations and creative practitioners, and she has published her
research in the Journal of Rural Studies, the Journal of Arts and
Communities and Local Economy (forthcoming). Dr Rowe has published
extensively on rural policy and development for policy focussed
audiences.
Named an Innovator by the University of Chicago and Harvard Divinity
School, Dr Jones is an ordained preacher as well as an operatic lyric
soprano, and has performed around the world. Dr Jones is a board
member of the Society for Ethnomusicology (SEM), a member of the
strategic planning task force for the American Musicological Society
(AMS), and a co-chair of the Music and Religion Section of the
American Academy of Religion (AAR). As a performer-scholar, she
consults museums, conservatories, seminaries, and arts organizations
on curriculum, live and virtual event programming, and content
development. Dr Jones’ book Flaming? The Peculiar Theopolitics of Fire
and Desire in Black Male Gospel Performance (Oxford University Press,
2020) breaks ground by analyzing the role of gospel music-making in
constructing and renegotiating gender identity among black men. Her
research interests extend to global pop music, musics of the African
diaspora, music and food, the music industry and the marketplace, and
anti-oppressive ways of listening to black women. Raised as a
Pentecostal inflected, non-denomination Christian, Rev. Dr Jones is
fourth-generation preacher on both sides of her family. Dr Jones will
take up her post at Indiana in January 2022.
Dr Simon McKerrell is interested in the social impact of music and how
this relates to policy. He is the author of Focus: Scottish Traditional
Music (Routledge), and the Co-Editor of both Music as Multimodal
Discourse: Media, Power and Protest (Bloomsbury) and Understanding
Scotland Musically: Folk, Tradition, Policy (Routledge). He is a Reader in
Music and Society at the International Centre for Music Studies at
Newcastle University and has previously held positions at the
Universities of Sheffield, Glasgow and the Royal Conservatoire of
Scotland, and prior to this worked at the National Piping Centre in
Glasgow. He is an expert performer of Highland-, Border- and Uilleannpipes and has toured, taught and performed throughout the world and
recorded twelve commercial albums. He is the host of this conference
and currently working on research on the rural creative economy
across the Highlands and Islands of Scotland which can be view at:
Music in the Rural Creative Economy Project
Kyla Tully is a PhD candidate completing an Applied Research
Collaborative Studentship with Edinburgh’s Queen Margaret University
and the University of Glasgow. She is currently experimenting with
creative methods to explore cultures of professionalism and
management within rural arts organisations.
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Rhona Dougall (MA MPhil) is a cultural producer, promoter and
community arts worker from Oban in the West Highlands of Scotland.
She is currently undertaking an MA in Art and Social Practice at the
University of the Highlands and Islands focussing on community-based
participatory projects which explore questions about Gaelic identity in
places experiencing language loss

Ethnomusicologist, geographer and performer Dr Daithí Kearney is a
lecturer in music, theatre and tourism and co-director of the Creative
Arts Research Centre at Dundalk Institute of Technology. His research
is primarily focused on Irish traditional music but extends to include
performance studies, community music and music tourism. Daithí has
toured regularly as a musician, singer and dancer with a number of
groups including Siamsa Tíre, The National Folk Theatre of Ireland. In
2012 he released an album with Cork accordion player John Cronin
entitled Midleton Rare, which is related to a wider research project on
the music and musicians of the Sliabh Luachra region. In 2017 he
released an album of new compositions with Dr Adèle Commins
entitled A Louth Lilt. Their compositions also feature on the 2020
recording by Ceolta Sí entitled Oidhreacht Eochaille and are regularly
performed by the award-winning Oriel Traditional Orchestra, of which
they are both musical directors.
Susan Motherway is an Irish ethnomusicologist from Co. Kerry with a
specialist interest in traditional music practice. A Lecturer in Music at
the Munster Technological University (2000-), she has taught on the BA
in Folk Theatre and the BA in Music Technology. Her doctoral Thesis
entitled ‘Mediating the Divide: The Globalisation of Irish Traditional
Song Performance’ was published by Ashgate (2013). She is currently
preparing a collection of papers with Professor John O’Connell titled
‘Staged Folklore, The National Folk Theatre of Ireland 1968-1998 for
Cork University Press’. She has contributed many entries to the
Continuum Encyclopedia of Popular Music, The Companion to Irish
Traditional Music, and The Encyclopedia of Music in Ireland. Her
conference papers appeared in collections edited by Music &
Minorities (2006) and Ancestral Imprints (2013). Her reviews were
published in Ethnomusicology, Ethnomusicology Review, and the
Journal of Music in Ireland, amongst others. Susan was a musician with
the National Folk Theatre of Ireland (1991-2006).
Professor Crociata is a cultural economist, is Associate Professor of
Applied Economics at the Gran Sasso Science Institute, L'Aquila, Italy.
His main research interests are exploring the role of cultural goods on
urban and regional development issues and the role of cultural capital
in the empowerment of cognitive capabilities of the agents exploring
their pro-active behaviours. He holds a PhD in Economics from the
Marche Polytechnic University (Italy). He has worked as senior
consultant with a range of private foundations and public bodies to
evaluate strategic planning through the development of cultural and
creative industries. Alessandro has published extensively in journals as
Journal of Behavioural and Experimental Economics, International
Regional Science Review, The Annals of Regional Science, Social
Indicator Research, International Journal of Urban and Regional
Research, Energy Policy, Ecological Economics, Environmental Science
and Policies.
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Valeria Pica
(Gran Sasso Science
Institute, Italy)

David Charles
(Northumbria)

She is a Postdoctoral Research Fellow in the Social Sciences Area. Her
research interests concern the relationship between cultural, social,
and economic development and the interaction with local
communities. In the past decade, she devoted her studies and research
to the revitalization of small centres through art and cultural activities
after natural hazards starting projects in the Abruzzo region and setting
up a network of local stakeholders. Currently, her research focuses on
creative and cultural industries and their impact on inner areas' social
and economic development. She has been working in many culturalbased projects facilitating the dialogue between artists and local
communities in order to create new narratives and foster the creation
of heritage communities according to the principles of the Faro
Convention (2005, Council of Europe).
She has taught courses in museum communication, museum
management, academic writing, and cultural tourism, and served as a
teaching assistant in museum education and history of art. Valeria
holds a BA from the University of Naples in Humanities, an MA from
the University of Copenhagen, and a Ph.D. in Museology from The
University of Malta (2018). She is engaged in academic associations in
Europe, actively contributing to academic conferences, seminars, and
activities. She is a board member of the ICOM International Committee
on Ethical Dilemmas and a member of the Faro Convention Network.
Her work has appeared in journals including the International Journal
of Inclusive Museums. She published a monograph on educational
activities in the Italian national museums and is going to publish her
second monograph on museum identity and its impact on
contemporary audiences’ experience.
David Charles is professor of innovation and enterprise at the
Newcastle Business School, Northumbria University. He is also director
of the Northumbria Centre for Innovation, Regional Transformation
and Entrepreneurship (iNCITE). David worked for many years at
Newcastle University latterly as a professor in the Business School
before leaving in 2009 and subsequently worked in Curtin University
Australia, Strathclyde and Lincoln, before returning to the North East
and Northumbria in 2018. David’s expertise is in regional innovation
policy and the regional role of the university and he has published
extensively and has been involved in over 80 funded research and
consultancy projects for ESRC, UK Government, EU, OECD and local and
regional bodies. Most recently he was a partner in a Marie Curie
network on the role of universities in regional innovation
(https://runinproject.eu/results/book/)
I’ll add something below for Paul also. Kate will no doubt be sending
something for herself.

Kate Maxwell
(UiT The Arctic
University of Norway)

Kate Maxwell is professor of music history at The University of Tromsø
– The Arctic University of Norway. She is originally from Tyneside
(Gateshead), though moved to Glasgow for university studies, up to
including a PhD in French and Music, before moving to France, Sweden,
and finally Norway. She is an interdisciplinary researcher whose work
covers medieval music, popular music, literature, gender studies,
multimodality, and pornography. She is also involved in research
management and evaluation in both Norway and Europe.
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Paul Benneworth
(in memoriam, formerly
Høgskulen på
Vestlandet)

Stephen Quilley
(University of Waterloo)

Paul Benneworth sadly passed away in 2020. He had a PhD from
Newcastle University and worked there from 1996 to 2009 on regional
development and on the regional role of universities. He later worked
at the Centre for Higher Education Policy Studies at Twente in the
Netherlands where he led a number of large EU projects on university
engagement and impact. He moved to Høgskulen på Vestlandet in
2018 as Professor of Innovation and Regional Development in the
Department of Economics & Business Administration. Paul published
very extensively and has over 8000 citations on Google scholar. Paul is
remembered for his tireless work to promote and encourage young
scholars
Stephen Quilley has a PhD in Sociology from the University of
Manchester, and after stints in Dublin, Moscow and Keele, he now
lectures in Environmental Politics and Social Innovation at the
University of Waterloo. Quilley’s recent work centres on the interface
between ecological economics, political economy and local economic
development. Informed by the work of Karl Polanyi, Norbert Elias and
social catholic tradition of Distributism, his current research focuses on
the relation between culture, local political economy and social capital
formation.
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